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VIP NAXML Mix & Match

Using This Feature Reference

This Feature Reference provides detailed information on how to configure and use
the VIP NAXML feature on two separate Verifone Site Controllers: Commander Site
Controller and Sapphire.

Chapter one covers VIP NAXML on the Commander Site Controller and chapter two
relates to Sapphire. Both chapters contain the subsections listed below:

= Overview - This section contains a brief description, requirements and the
supported hardware configurations for the VIP NAXML feature on the related Site
Controller.

= Configuring - This section contains information on how to configure the VIP
NAXML feature on the related Site Controller.

= Using - This section describes how to prepare the specific Site Controller for the
VIP NAXML feature.

m Reporting - This section contains a sample report with a detailed report
description for the VIP NAXML feature on the specific Site Controller.
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GLOSSARY OF TERMS

The following terms and definitions will assist the reader with understanding the

content of the Feature Reference.

Terms

Definitions

Combo Deal

Type of discount that combines items from several
different item lists to create a Combo Deal. For
instance, one item from a list of drinks plus one item
from a list of chips and one item from a list of
sandwiches would be a combo.

MOP

Method of Payment

Mix & Match Deal

Type of discount that involves multiple purchases from
one list. For instance, two for one or three for a
reduced price deal.

Package Pricing

NAXML Mix&Match

PLU Price Look Up

POS System Includes the POS (Point of Sale) terminal(s), site
controller and the Electronic Payment System (EPS).

Price Book PLU File

VIP Verifone Integrated Promotions

VIP or Enhanced
Mix/Match or
NAXML Deal

Automatic discounts when a certain quantity and/or
combination of items are sold in the same transaction.




COMMANDER

Overview

Feature Description

Verifone Integrated Promotions (VIP), also known as NAXML Promotions, refers to a
feature that offers automatic discounts when a certain quantity and/or combination of
items are sold in the same transaction. These items may be entered by scan, Price Look
Up (PLU) number, PLU key or may be assigned to a menu, but all the items in the
“deal” must exist in the PLU file “price book.”

VIP supports both NAXML Combos and NAXML Mix&Match. Both discounts work from
item lists but while the NAXML Combo allows items from multiple lists, NAXML
Mix&Match requires items from a single list and is also known as “package pricing.”

Supported Hardware Configurations

 Commander Site Controller with Topaz
e Commander Site Controller with Ruby2
« RubyCi with Topaz
* RubyCi with Ruby?2

Feature Limitations

Description Topaz / Ruby?2
Maximum PLUs per Item List 10,000
Maximum Departments per Item List 16
Maximum Number of Item Lists 500
Maximum NAXML Combos 500
Maximum NAXML Mix&Match 500
Maximum Item Lists per NAXML Combo 5
Maximum Mix&Match Pricing points per Item List 10




VIP Attributes

e promotion configuration using the industry standard NAXML 3.4 documents
= variable sized Item Lists

= priority deals for NAXML Combos (both Topaz and Ruby?2)

= true package pricing options using NAXML Mix&Match promotions

= six discounting options using NAXML Combo promotions

= promotion runs using the day-of-week within a specific date range (i.e. free small
coffee on Tuesdays from 6am to 10am for the month of March)

e promaotion runs using drive time deals within a specific date range (i.e. run a
lunch promo certain times of the day Monday - Friday from 12pm to 4pm for a six
month period)

= enhanced promotion information
- Transaction Set
- T-Log
- POS Journal XML files



Configuring VIP NAXML Deal

Before configuring NAXML Deals, ensure all items that qualify for
these automatic discounts are first created in the PLU file “price
book.”

Configuring with Commander Configuration Client

From the Commander Configuration Client, go to: Promos and Discounts > NAXML Deal.

Senmity Iniia Setup  Store Operations :Fh-'lsinilhnlls1ﬁlu:n-t Devices Payment Controller Reporfing Tools Help  Log Out

MAMML Deal |
POP Discount
Coupon Config & Coupon Family

The NAXML Deal window displays.
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[tem List Maintenance Tab

The Item List Maintenance tab defines items participating in the promotion. Item Lists
are of variable size (no fixed sized records).

The Item Lists must be built before any deals can be set up
under the Combo and Mix&Match Maintenance tabs.

1. From the NAXML Deal form > select the [Item List Maintenance] tab.
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2. Select [Add] to add a new list.

» Delete: Allows an Item to be removed from an Item List.

3. Configure the Item List parameters.

Value Description
Item List Defines items participating in the promotion.
Item List ID Sets the ID used to locate the appropriate Item List.
Description Set an accurate description for the items contained in the list.
List Type Sets the item assignments to a PLU or Department List.

e PLU: Allows more control over the items being set up for
the promotion.

« Department: Allows for all the PLUs within the assigned
department to be used in the promotion.




Assigning a PLU List Type

a. Select [PLU] as the List Type.

MNAXML Deal —
hem List Miitenance Vi Hstch Maintenance |
Acd | [ pelete
e ltem List IO |44
22 - D=car Meyer HD " » .
3 - Gaiorade Description  Raoller Grill
24 - MM lce Cream Lizt Type
25 - Monster - )
26 - Snickers @ pLy ™) Degarment
27 - CarWash
23 - Pepsi 6 PK Included ltems
25 - Pepsi12px
QO00000000400
3 - lce Coupon 0 i
32 - MEM Coupan 0000000000401 510
33 - kI Coupon s 0000000000402 210
34 - MM lce Cream
27 - CW Coupon
38 MM Coupon .
33 - MourtainDew = I
35 - BlackChemy |
42 - Chips = I
44 - Roller Grill 0000040 |
45 - Fourtain | Add Mew
40 - Mounds - RMaVE

Enter a <PLU> number at the bottom of the Included Items section.

A single PLU may exist in multiple Item Lists.

Press [Tab].

- If the entry is valid, a small yellow index card is displayed to the right of
the modifier. Click on the index card to confirm the correct PLU was
selected.

- If the PLU number cannot be validated, a black ‘X’ is displayed to the
right of the modifier.

d. Verify the correct PLU > click [Add New].

« Remove: Allows a PLU to be deleted from the Item List.

Repeat this procedure until all desired PLUs are included for the promotion.

e. Select [Save] to accept, or [Cancel] to exit without saving changes.

s

NOTE
|

Departments and PLUs may not exist in the same Item List.




Assigning a Department List Type

a. Select [Department] as the List Type.
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b. Select the appropriate <Department> from the Department drop down list
located at the bottom of the Included Items section.

c. Click [Add New].

Repeat this procedure until all desired departments are added to the Items List. Any
Items added to the departments selected are automatically included in the promotion.

d. Select [Save] to accept, or [Cancel] to exit without saving changes.

NOTE | Departments and PLUs may not exist in the same Item List.




Combo Maintenance Tab

The Combo Maintenance tab is used to define promotions that allow items from two or
more item lists to be setup to trigger a discount. A particular Combo may contain both
PLU and Department list types.

For example: a “Combo’” NAXML deal might require the purchase of a sandwich, a side
and a medium fountain drink for a set price. Configuration would require three lists to
be created, one to list all the sandwiches in the promotion, one to list the sides and
another for the medium fountain drink.

1. From the NAXML Deal form > select the [Combo Maintenance] tab.

The Combo Maintenance form will display.
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2. Select [Add] to create a Combo Deal.



3. Configure the Combo parameters:

Add| [ Delete
Select Cambo
CombolD |14
10 - Unig Promo2 -
11 - LCrewProi2 Desoription  Lunch Combo
e st DseTine. [02 =] 16 < 2016 =] )] [oe [= o[
4 | EndDmeTime [02[<]28[<][2016]<] @ [23]=]5s]+]

Value Description

Define promotions that allow items from two or more

item lists to be setup to trigger a discount.

Combo ID Sets the ID used to identify and locate the appropriate
Combo Deal.
Description Enter an accurate description for the promotion.

“  An appropriate Combo description should be used as it will appear
NOTE . .
on the receipt (i.e. Lunch Combo).

Start Date Time Sets the date and time the promotion starts.

“  The system allows a promotion with a start date less than its end

"% date. Such a promotion is seen by the system as “inactive.” This is
advantageous when the same promotion runs for a month and then
again several months later. Times are entered in 24 hour format.

End Date Time Sets the date and time the promotion ends.

HU'“ Combos are date and time sensitive. The dates and times drive when
the discount applies.




4. Configure the Week day Availablity.

Week day availability
Start Time End Time

Os [wRlwk] [wEwk]
T [wRlwk] BE=E]
fs ([wRlok] [wEoR]

Value

Week Day

Availability

Description

Allows a discount to run within certain days and times
during the week.

SMTWTFS Sets the week days of the promotion.
Start Time Sets the begin time of the promotion.
End Time Sets the stop time of the promotion.

5. Configure the Price By parameters.

Price by Pricing Scheme
@ Combo @ Weighted
':'Cunhnlmns ':'Femznmge
Briocy |lowest [
Frice 3.00
Value Description

Price By

Sets the pricing option.

Combo

Sets the price for the Combo as a whole.

“ _ This option should be used when the price of the items purchased

HOTE

together is always the same.

Combo Items

Allows the discount to be configured based on the item
lists.




Assign Price by Combo

. Price by Pricing Scheme
a. Select [Combo] as the Price by ) ]
parameter. '?'c:mba -*-‘;-w-aigmm
I Combo It ) Percena
b. Select the Combo <Priority>. TR S
Enter the Combo <Price>. Priovey [lowest [=]
Price  3.00
Select the Combo <Pricing Scheme>.
Value Description

Sets the price for the Combo as a whole.

Priority Allows certain promotions to take precedence over
others that may share the same items (i.e. two
different discounts, same item list).

Price Sets the discounted price of the Combo.

Priority of promotions is particularly useful when
programs give discounts as more items are added in
combination.

For example:

< Promol - Discount for soda and chips (priority =
low)

* Promo2 - Discount for soda, chips, and sandwich
(priority = medium)

= Promo3 - Discount for soda, chips, sandwich, and
salad (priority = high)

Without the ability to set priority, promo 2 and 3 will
never be realized, as the soda and chips will always
form Promol. The Default setting is medium. Any
promotion that does not specifically identify the
priority will be assumed “medium” by the system.

Pricing Scheme Determines how the discount appears on the receipt.

Weighted Based on the price of the items.

Percentage Based on the percentage discount field. The total
percentage of all items should equal 100%.

10



e. Select [Edit] to add the Item Lists to be included in the Combo Deal.
f. Select all the <Item Lists> that apply.

ltem List

[~ Brand - Nestie Crunch i
Dqﬂ - Mounds
(]84 - Sandwiches

45-F|:-ur'lair
" |5 - Brand - DrPegper
DE- Brand - Coke
I:l?- Erand - M&M
[ Brand- Frito Lay
DS- Brand - Gatorade
Select Mone | | Select All Done | | Cancel

m

1|

g. Select [Done].
h. Enter the <ltem List Qty> for each Item List in the Combo.

Combo tem List

Seleded ltems item List Gty

Value Description

Combo ltem List

Item List Quantity | Sets the number of items that must be purchased from
the list to qualify for the discount.

11



Assigning Price By Combo Items

Price by

) Comba
9 combo ltems

Priority | lowest

a. Select [Combo Items] as the Price by parameter.

b. Select the Combo <Priority>.

Value

Combo Items

Description

Allows the discount to be configured based on the item
lists.

Priority

Allows certain promotions to take precedence over
others that may share the same items (i.e. two
different discounts, same item list).

Priority of promotions is particularly useful when
programs give discounts as more items are added in
combination.

For example:

< Promol - Discount for soda and chips (priority =
low)

* Promo2 - Discount for soda, chips, and sandwich
(priority = medium)

= Promo3 - Discount for soda, chips, sandwich, and
salad (priority = high)

Without the ability to set priority, promo 2 and 3 will
never be realized, as the soda and chips will always
form Promol. The Default setting is medium. Any
promotion that does not specifically identify the
priority will be assumed “medium’ by the system.

12




c. Select [Edit] to add the Item Lists to be included in the Combo Deal.

[tem List

[C]s - Brand - Nestie Crunch i
Dqﬂ - Mounds

[ 21 - Sandwiches
[P —
[¥] 24 - Roller Gl
45 - Fountsin
|" 15 - Brand - DrPegper

[Cl&- Brand - Coke

[C]7 - Brand - mam ‘
[C13- Brand - Frito Lay

[ls- Brand - Gatorade

[.m

1

Select Mone || Select All Done | | Cancel

d. Select all the <Item Lists> that apply.
e. Select [Done].

f. Enter an <Item List Qty> for each Item List.

Combo fem List
Selected ltems item List Gty
» | Edit 1
15 - JimmyDean Sand )
1 - MinMaid QU Mew Price
- 0,000
Item Pricing

':'NE‘n"PI'iEE "@'Discb]ra.lmunt ':'Discb}'pa'cer'l. ':'Triggeri‘ban

Value Description

Combo Item List  Allows the discount to be configured based on the item

lists.

Item List Quantity | Determines the number of items that must be
purchased from the list to qualify for the discount.

New Price Assigns a new price to the items in the list for the
Combo.

13



g. Select the <ltem Pricing> option and enter the data in the associated field
for each Item List.

Itermn Pricing

b ! Mew Price G Disc by amount * ! Disc by percent ' ! Trigger item

Value Description

Item Pricing Controls the discount distribution for the items in
the Combo.

New Price Assigns a new price to the items in the list for the
Combo.

Disc by amount Discounts a specified amount from the items in the list.

Disc by percent Discounts a specified percentage from the items in the
list.

Trigger Item Pulls the PLU price without applying a discount to that
item.

6. To configure the Taxable Rebate parameters > select [Edit].

Taxable Rebate

Additional amount against which tax is to be loulated when this Proma is sold

Rebate Amount 250 Edt
Sl 2 - LUXURY

7. Select the <Taxes> from the Item List to be calculated.

Item List

1 -ETATE
DZ-L._[IJ_H"'
DB-FﬁE:M:I STATE
D-t-m.ﬂ.l:ﬂ'u

Dﬁ-ﬂ-‘h‘ﬂlh’l
DE-LON.IA.ED":
DT-H‘ Tia

Sghect Mons: | | Selec Ml Dora: || Canced

8. Click [Done].

14



9. Enter the <Rebate Amount>.

Value

Taxes
promo is sold.

Taxable Rebate

Sets the tax to be included in the calculation when this

Description

Rebate Amount

Applied when tax laws exist that require sales tax to be
collected against the amount of the discount when said
discount is a result of an agreement, between the
vendor and merchant, that provides for the merchant
to be reimbursed for all or part of discounted amount.

10. Select [Save] to accept, or [Cancel] to exit without saving changes.

After configuring an NAXML Combo, ensure the discount is
tested on the POS. The Combo will appear once the correct
combination of items are entered into the POS.

NAXML Combo Receipt

The receipt below represents a Combo
price by item deal: buy one or more
items, get another item free.

The Combo Deal created above
consisted of multiple Item Lists. It was
priced so that when a customer
purchased a hot dog from the selected
Item List, they receive a free small
fountain drink.

The discount applied is the original
price of the small fountain drink
($0.75).

15

WELCOME TO ABC 123
Clearwater, FL 33765

Description Qty Amount

Hot Dog 1 2.00

Small Fountain 1 0.00
0.75 Dsc -0.75

Subtotal 2.00

Tax 0.00

TOTAL . 2.00

CASH § 2.00

THANK ¥YOU FOR COMING
Please Come Again!

5T # AB123 TILLIXXX DR#1 TRAN# 1010024
C5H: 1 02/16/16 14:06:34




Mix&Match Maintenance Tab

NAXML Mix&Match Deals, also known as “package pricing,”” allow multiple purchases
from a single Item List (i.e. two or more deals from the same Item List).

Mix&Match requires no special handling on the part of the cashier. As items are added
or removed from the transaction, the system automatically calculates any applicable

discounts. For example: a Mix&Match NAXML Deal might require two for one or three

for a reduced price deal.

Configure Mix&Match

1. From NAXML Deal > select the [Mix&Match Maintenance] tab.

Nem List Mainenance | Combo Mamlenance Iumumcnmm ”

Add | | Delete

Select MbE&Match
Mix Match 1D
2 - Dr Pappar Promo Description bbb
e satoste Tme [0 [=][1e [l[z0v2=] @) oo for ]
& - Fritas Promo = = = = =
6 - Galorade Promo £nd Date Time |ug le |_|2EI‘-3_] -1 |23 I—”ﬁ _
7 - dLinks Prama Week day availability
8 - Minute Maid Promo
9 - Powerade Promo Start Time End Time
10 - Snapple Py — - - - -
11 -M:ilam::::;m #s oo [z]foo [=] [oo [=]foo [=]
12 - BlackChry Zfr @m0 oo =] [o0 o0 =]

Mem List |17 - Minute Maid OJ =]
Package Pricing Configuration

Add Mew
QTY 1 FOR 1.000

Pricing Type

92 Total Package Price
Amount Off Package Price
Percent O Package Price

Quantity 1 Fackage Price  1.000

Taxable Rebate

Additional amount against which tax ks 10 be calculated when this Promo is sold
Taxes Edit

Rebate Amount 0.00

16



2. Select [Add] to create a Mix&Match Deal.

MicMatch ID |1

Description bbb
SatDseTine @[] B[] 2] [@[=] o1 [=]
end e e (]2 0= ] 25 2] 3 (B 5[]

3. Configure the Mix&Match parameters:

Value

Mix&Match

Description

Allows multiple purchases from a single Item List.

Mix&Match ID Sets the number used to locate the appropriate
Mix&Match.
Description Enter an accurate description for the promotion.

HOTE

“  An appropriate Combo description should be used as it will appear
on the receipt (i.e. Lunch Combo).

Start Date Time

Sets the date and time the promotion starts.

“  The system allows a promotion with a start date less than its end

HOTE

date. Such a promotion is seen by the system as ““inactive.” This is

advantageous when the same promotion runs for a month and then
again several months later. Times are entered in 24 hour format.

End Date Time

Sets the date and time the promotion ends.

17




4. Configure the Week day Availablity.

Week day availability

[s [wklekl [welekl
Flw [wklek] skl
=]

Els [sa[=] [oo[=][00]=]
Value Description
Week Day Allows a discount to run within certain days and
Availability times during the week.
SMTWTFS Sets the week days of the promotion.
Start Time Sets the begin time of the promotion.
End Time Sets the stop time of the promotion.

,

o Combos are date and time sensitive. The dates and times drive when

the discount applies.

5. Select the <Item List> to configure the discount.

6. Select [Add New] to enter in the pricing scheme.

ltem List | 46 - Cola Products [l
Package Pricing Configuration

Add Mew Pricing Type
-~ =1l .
QTY 3 FOR 4.000 ~ Total Package Price
QT 4 FOR. 1.000 OFF Packsge Price ) Amount O Package Price
() Pernent Off Package Price
Guanty 2 Packsge Frice 2,750

18



7. Configure the Package Pricing Type parameters:

Value Description
Pricing Type Allows different pricing schemes to be applied to the
Item List.
Total Package Sets the total price for the purchase.
Price
Amount off Sets the amount taken off the items when purchased.

Package Price

Percent Off Discounts the package deal by a set percentage.
Package Price

Quantity Determines how many of the items must be purchased
to qualify for the discount.

Package Price Assigns the package price.

a

wore  Mix&Match can have up to 10 different Mix&Match Unit pricing

points per program. It prices items based on quantity thresholds
(i.e. as the quantity goes up, it hits a new price point).

If more package schemes exists for the selected Item List, click [Add New], enter the
guantity and select the pricing information.

8. To configure the Taxable Rebate parameters > select [Edit].

Taxable Rebate

Additional amount against which tax is to be @loulated when this Proma is sold

Taxes Edit
Rebate Amount  2.50 9 - LUMURY

19



9. Select the <Taxes> from the Item List to be calculated.

Item List
1-5'.'-'.1E
DZ-LJIJ-T’
I:li--F‘F\E:A]:\ETATE
D:.mmm
I:li--:-ﬁ.'.ﬂ.lr'u
& - Looal Rieoh
I:l'."-i1'Tnx
SolectMong | | Salac Al Dona | | Cancel
10. Click [Done].
11. Enter the <Rebate Amount>.
Value Description

Taxable Rebate

Taxes Sets the tax to be included in the calculation when this
promo is sold.

Rebate Amount Applied when tax laws exist that require sales tax to be
collected against the amount of the discount when said
discount is a result of an agreement, between the
vendor and merchant, that provides for the merchant
to be reimbursed for all or part of discounted amount.

12. Select [Save] to accept, or [Cancel] to exit without saving changes.

After configuring an NAXML Combo, ensure the discount is
tested on the POS. The Combo will appear once the correct
combination of items are entered into the POS.
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NAXML Mix&Match Receipt

The receipt below represents a Mix&Match deal - buy X items: discount total of items
by amount.

The Cola Promo created above consists of a single Item List. It is priced so that when a
customer buys cola from the selected Item List, they will receive $0.25 off when buying
two, $0.50 off when buying three, and $1.00 off when buying four.

For instance, get $0.25 off when two colas are purchased.

WELCOME TO ABC 123
Clearwater, FL 33765

Description Qty Amount

Cola 1 1.38
150 Dsc -0.12

Cherry Cola 1 1.37
1.50 Dsc -0.13

Subtotal 2.75

o Tax Q.00

TOTAL 2.75

CASH § 275

THANK ¥YOU FOR COMING
Please Come Again!

5T # AB123 TILL XX DRE#1 TRAN# 1010033
C5H: 1 0z2/16/16 16:07:45
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The discount goes to $0.50 when three colas are purchased.

WELCOMETO ABC 123
Clearwater, FL 33765

Description Qty Amount

Cola 1 1.34
1.50 D=c -0.16

Cherry Cola 1 1.33
150 Dsc -0.17

Diet Cola 1 1.33
150 Dsc -0.17

Subtotal 4.00

Tax 0.00

TOTAL 4.00

CASH % 4.00

THANK YOU FOR COMING
Please Come Again!

5T & AB123 TILL XX DR#&#1 TRAN# 1010034
C5H: 1 02/16/16  16:08:00
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The discount goes to $1.00 off when four colas are purchased.

WELCOMETO ABC123
Clearwater, FL 33765
Description Qty Amount
Cola 1 1.25
1.50 Dec -0.25
Cherry Cola 1 1.25
1.50 Dsc -0.25
Diet Cola 1 1.25
1.50 Dec -0.25
Caffine Free Cola 1 1.25

1.30 Dsc -0.23

Subtotal 5.00

Tax 0.00

TOTAL 5.00
CASH § 4.00

THANK ¥YOU FOR COMING
Please Come Again!

ST # AB123 TILL XX DRE#1 TRAN#& 1010035
CSHi 1 02/16/16 leilnie
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Using VIP NAXML Deal

Examples of Promotion Types

1.

Combo - price by Combo: buy X items for a set price, distribute weighted. For
instance, buy one candy bar and get the second candy bar free. The Combo price is
set to the cost of one candy bar.

Combo - price by Combo: buy X from A, Y from B, distribute weighted. For instance,
a breakfast deal can be programmed to buy a pint of milk or an orange juice and
any breakfast pastry for $1.99.

Combo - price by Combo: buy X from A, Y from B, distribute percentage. For
instance, a lunch deal can be programmed to buy any sandwich, chips and fountain
drink for $4.00.

Combo - price by item: buy X items, each item given a new price. For instance, a
drink is $1.89 regular price, or two for $3.00. The program is set up to cover the
two for $3.00 deal.

. Combo - price by item: buy X from A, Y from B, new prices for all items. For

instance, a lunch deal can be programmed where any sandwich is $3.00, any bag of
chips is $0.50, and any 200z fountain drink is $0.50.

. Combo - price by item: buy one or more items, get another item at a new price. For

instance, give a bottle opener can be programmed at a new price of $0.25 with any
beer or wine cooler purchase.

Combo - price by item: buy one or more items, get another item discounted by
amount.

e Example #1: buy item A and receive a discount off the original price, e.g., a
dollar off the price of any sandwich.

e Example #2: buy one or more items, get another item at discounted, e.g., buy
a roller grill item and get a 200z Soda for $0.75 off.

Combo - price by item: buy one or more items, get another item discounted by
percent.

« Example #1: buy item A and receive a percentage off the original price, e.g.,
20% off the price of any fountain drink.

e Example #2: buy one or more items, get another item at discounted, e.g., buy
a roller grill item and get a 200z Soda for 50% off.

Combo - price by item: buy one or more items, get another item free. For instance,
buy a premium carton of cigarettes and get a lighter free.
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10. Mix&Match - buy X items: new package price. For instance, buy one item at the
regular price, buy “x’ quantity for a special price or buy ““y”” for another special
price. A Mix&Match can be programmed to buy one 1 candy bar for $1.00, two candy
bars for $1.75 and three candy bars for $2.30.

11. Mix&Match - buy X items: discount total of items by amount. For instance, when
buying candy bars, get $0.25 off when two are purchased. The discount goes to
$0.50 when three are purchased, and $1.00 off when four are purchased.

12. Mix&Match - buy X items: discount total of items by a percentage. For instance,
when buying candy bars, get 10% off when two are purchased. The discount goes to
20% when three are purchased, and 30% off when four are purchased.

#
NOTE

Mix&Match can have up to 10 different Mix&Match Unit pricing
points per program.

Transactions

VIP (Enhanced Mix&Match or NAXML Deal) requires no special handling on the part of
the cashier. As items are added or removed from the transaction, the system
automatically calculates any applicable discounts.

Item refunds involved in a Verifone Mix&Match Deals are subject to store policies and
procedures.

The deals are formed the following ways:

« For each line item entered, sales processing attempts to form a NAXML Mix&
Match. If a match is not found, then a Combo match is attempted.

= For each line item, sales processing checks the PLU item lists associated with the
line item and attempts to form a match. If a match is not found, it will check the
department item lists and attempt to form a match.

= Once a NAXML Combo match is made, if additional items are entered, a higher
priority Combo will be attempted.

< NAXML Mix&Match transactions always determine a discount based on quantity.
Therefore, Mix&Match items are added or removed when a better buy is found.

= When a promotion is made, the Topaz will display the discount by name in the Tax
and Total frame. If more than one discount is present in the system, the total of
all discounts will be listed under the title “DISCOUNTS.”

25



Reporting

Deal Report

The Deal Flash Report calculates all the Combo and Mix&Match sales that occur from
the beginning of the current period up to the time the Flash Report prints.

This report shows Combo and Mix&Match sales for each NAXML promotion.

DEAL REPORT

COMBO DEALS
C# DESCRIPTION
#CUST $COMBOS TOTAL SALES

01 SANDWICH

5 c 10 .00 Sample Deal Report
(The number of
MIX-N-MATCH DEALS combos and mixX=n=-

ME DESCRIPTION matches =sold)
$CUST $§MATCHES TOTAL SALES
01 LUNCH

3 3 9.00

8 8 18.00

Report Details:
e TITLE: DEAL REPORT

« COMBO DEALS:
- C#: Combo number as it appears in the Deal File.
- DESCRIPTION: Name of the Combo Deal as it appears in the Deal File.

- #CUST: Number of customers who purchased the item deals (individual
transactions).

- #COMBOS: Number of Combos Deals sold.
- TOTAL SALES: Combo Deal total sales in dollars.

e MIX-N-MATCH DEALS:
- M#: Match number as it appears in the Match File.
- DESCRIPTION: Name of the match as it appears in the Match File.

- #CUST: Number of customers who purchased the deals (individual
transactions).

- #MATCHES: Number of matches sold.
- TOTAL SALES: Mix&Match Deals total sales in dollars.

26



Summary Report

The Summary Report updates the Discounts part of the “MEMO ITEMS” section to show
the NAXML Promotional Discounts.

SUMMARY REPORT
REGISTER # 1 STMMARY
————————————— MEMO ITEMS ——————————————
$ITEMS 44
$§CUSTCMERS 30
$NO-SALES 1
$LOGIN OVERRIDES g
DISCOUNTS & 7.41
ERR/CORRECTS 1 2.54
VOID LINES 1 0.69 _
VOID TICRETS (+) 1 1.25 MEMO ITEMS
vOID TICEETS (-) 2 6.00
SUSPENDED 2 3.39
SUSPEND/VOID 1 .63
UNSETTLED SUSPENDS 1 2.08
$§SAFE DROP CANCELS 1
UNSOLD PRICE CHECES 1 1.00
PAY IN
01. 23 $13.31
PAY OUT
o1. £15 £ 15.75

Report Details:
e TITLE: SUMMARY REPORT

« REGISTER #: Identifies the register the Summary Report is generated.

« MEMO ITEMS: Various transaction-related items that either do not affect totals or
have already been counted in totals.

- # ITEMS: Quantity of items sold.

- # CUSTOMERS: Number of customers who purchased the item (individual
transactions).

- # NO-SALES: Number of times the [NO SALE] key was utilized.
- # LOGIN OVERRIDES: Number of times login overrides were allowed.
- DISCOUNTS: Number of times and total amount of discounts applied .

- ERR/CORRECTS: Number of times and total amount caused by using the
[ERROR CORR] key.
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- VOID LINES: Number of times and total amount caused by using the [VOID
LINE] key.

- VOID TICKETS: Number of times and total amount caused by using the [VOID
TICKET] key.

- SUSPENDED: Number of times and total amount of suspended transactions.

- SUSPENDED / VOID: Number of times and total amount of suspended
transactions that are voided rather than settled.

- UNSETTLED SUSPENDS: Number and amount of transactions that are
suspended at the time a period is closed.

- # SAFE DROP CANCELS: Number of times a Safe Drop operation is cancelled.

- UNSOLD PRICE CHECKS: Number and amount of items that are price checked,
but not sold.

- PAY IN: Each pay in made, its reference number, and the amount paid in.
- PAY OUT: Each pay out made, its reference number, and the amount paid out.
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PLU Report

The PLU Report uses the indicator “M” for NAXML Promotions in the RC (Reason code)
field of the report. The “PRICE TOT-SALES” field contains the discounted price.

PLU REPORT
PLU NUMBER DESCRIPTION
CUST ITEMS FRICE TOT-SALES RC
sgnpg Sample PLU
________________________________________ Report for
000000000001/000 Premier Coffee All PILUs
1 1.00 86.36 86.36 M
TB.51%
000000000002/000 Premier Mug
1 2.00 7.50 15.00 M
1 1.00 B.o64 B8.64 M
2 3.00 23.64
21.45%
TOTAL ITEMS SOLD: 4.00
TOTAL SALES: 110.00
% OF TOTAL SALES: 100.00%

Report Details:
e TITLE: PLU REPORT

« PLU NUMBER: Identifies the product as it appears in the PLU File.

e DESCRIPTION: Description of the product as it appears in the PLU File.

e CUST: Number of customers who purchased the item (individual transactions).
« ITEMS: Quantity of the items sold.

= PRICE: Price of the item.

* TOT-SALES: Total amount collected for item sales.

» RC: Reason code identifies the method used to change the price of an item.
= % SALES: Percent of total sales that the items represent.

e TOTAL ITEMS SOLD: Total number of items sold.

e TOTAL SALES: Total amount of item sales.

= % OF TOTAL SALES: Percent of total item sales.
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Department Report

In the Department Report, the NAXML promotional discount is indicated below:

DEPARTMENT REPORT
DEPT# DESCRIPTION CUST ITEMS %0F SALES

GROSS REFUNDSE DISCOUNTS NET SALES
9995 TEST A DEPT 2 4 .00 100.00%

130.00 0.00 20.00 110.00 Sample
________________________________________ Department
NEG DEFPTS 0.00 Report for All

0.00 0.00 0.00 0.00 Departments
OTHER DEPTS 4 .00

130.00 0.00 20.00 110.00
TOTAL 4.00 100.00%

130.00 0.00 20.00 110.00

Report Details:
e TITLE: DEPARTMENT REPORT

 DEPARTMENT #: Identifies the item as it appears in the Department File.

e DESCRIPTION: Description of the item as it appears in the Department File.

e CUST: Number of customers who purchased the item (individual transactions).
< ITEMS: Item quantity sold.

= % SALES: Percent of total sales this department represents. To find this number,
use the following formula: Total Department Sales + Total sales of this item.

* GROSS: Total amount collected for sales of a department.
 REFUNDS: Total amount refunded for items returned in a department.
» DISCOUNTS: Total amount discounted for items sold in a department.
e NET SALES: Total amount of items sold in a department.

= NEG DEPTS: Totals for negative department sales.

e OTHER DEPTS: Totals for other department sales.

» TOTAL: Totals for each category in the report except number of customers.
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Cashier Report

The Cashier Report contains the NAXML promotional discount information in the
Discounts field of “MEMO ITEMS™.

CASHIER REPORT

REG# 01 CASHIER #01 JO MARCH
RCPTS: 056-0£84 TOT=030 ACT=030
COPEN CASHIER 03/25/02 10:43
CLOSE CASHIEER 03/25/02 11:45

Report Header

————————————— MEMO ITEMS --—-====——===—
frmaus 44
§CUSTOMERS 30
fNO=-8A1FS 1
fLOGIN OVERRIDES &
DISCOUNTS & T.41
ERR/CORRECTS i 2,54
VoID LINES 1 0,869
WoID TICEETS (+) 1 1.25 MEMO ITEMS
V2ID TICEETS (=) 2 & .00
SUSPENDED 2 3.39
SUSPEND/VOID 1 0.65
UNSEZTTLED SUSFENDS 1 2,08
#5AFE DROP CANCELS i
UNSOLD PRICE CHECES 1 1.00
PAY IN
oL. £23 5 13.31
PAY O0OT
O1. £15 5 15.75

Report Details:
e TITLE: CASHIER REPORT
« REG #: Identifies the register for which the Cashier Report was generated.
e CASHIER #: ID and name of the employee who used the register.
« RCPTS: Beginning and ending receipt numbers issued during the cashier period.
« OPEN CASHIER: Date and time this cashier started using the register.

- MM/DD/YY: Date in month, date year format.
- HH:MM: Time in hour and minutes.

e CLOSE CASHIER: Date and time this register was closed.
- MM/DD/YY: Date in month, date year format.
- HH:MM: Time in hour and minutes.
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< MEMO ITEMS: Various transaction-related items have happened but they either do
not affect totals or have already been counted in totals.

- # ITEMS: Quantity of items sold.

- # CUSTOMERS: Number of customers who purchased the item (individual
transactions).

- # NO-SALES: Number of times the [NO SALE] key has been pressed.
- # LOGIN OVERRIDES: Number of times a login override was allowed.
- DISCOUNTS: Number of times and total amount of discounts.

- ERR/CORRECTS: Number of times and total amount caused by using the
[ERROR CORR] key.

- VOID LINES: Number of times and total amount caused by using the [VOID
LINE] key.

- VOID TICKETS: Number of times and total amount caused by using the [VOID
TICKET] key. This includes a line for positive amounts and a line for negative
amounts.

- SUSPENDED: Number of times and total amount of suspended transactions.

- SUSPENDED / VOID: Number of times and total amount of suspended
transactions that were voided rather than settled.

- UNSETTLED SUSPENDS: Number and amount of transactions suspended at the
time a period is closed.

- # SAFE DROP CANCELS: number of times a Safe Drop operation is cancelled

- UNSOLD PRICE CHECKS: Number and amount of items that were price
checked, but were not sold.

- PAY IN: Each pay in made, its reference number, and the amount paid in.
- PAY OUT: Each pay out made, it’s reference number, and the amount paid out.
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SAPPHIRE

Overview

Feature Description

The Verifone Integrated Promotions (VIP), also known as NAXML Promotions, refers to a
feature that offers automatic discounts when a certain quantity and/or combination of
items are sold in the same transaction. These items may be entered by scan, PLU#, PLU
key/button or may be assigned to a menu but all the items in the “deal” must exist in

the PLU file “price book.”

VIP supports both NAXML Combos and NAXML Mix&Match. Both discounts work from
item lists but while the NAXML Combo allows items from multiple lists, NAXML

Mix&Match requires items from a single list.

NAXML Mix&Match is also known as “package pricing.” VIP removes many of the

limitations associated with Verifone Deal feature and brings the feature into

compliance with NAXML Version 3.4 schema.

Supported Hardware Configuration

= Sapphire with Topaz
= Sapphire with Ruby

Feature Limitations

Description Ruby Topaz
Maximum PLUs per Item List 2000 1000
Maximum Departments per Item List 16 16
Maximum Number of Item Lists 96 500
Maximum NAXML Combos 96 500
Maximum NAXML Mix & Match 96 500
Maximum Item Lists per NAXML Combo 5 5
Maximum Mix & Match Pricing points per Item List 10 10

33




VIP Attributes

e promotion configuration using the industry standard NAXML 3.4 documents
= increased number of promotions can be configured

» dramatic increase to the number of PLUs that can take part in promotions (Item
Lists)

= variable sized Item Lists
= priority Deals for NAXML Combos (only Topaz)

» backward compatibility measures are taken to allow transfer of old style VFI XML
documents

= true package pricing options using the NAXML Mix&Match promotions
= six discounting options using the NAXML Combo promotions

e promotion runs using the day-of-week within a specific date range (i.e. free small
coffee on Tuesdays from 6am to 10am for the month of March)

= promotion runs using drive time deals within a specific date range (i.e. run a
lunch promo certain times of the day Monday - Friday from 12pm to 4pm for a six
month period)

e enhanced promotion information
- Transaction Set
- T-Log
- POS Journal XML files
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Cross Reference VIP and Deal

The terms and descriptions presented below are to provide clarification as well as a
cross-reference between VIP and Deal.

VFI Deal VIP NAXML 3.4 Comments
(Previous) Compliant
VFI COMBO Non-existent VFI-style COMBO is not found in NAXML

specifications. Since this feature is very
limiting and not widely used, the

decision was made to remove it as part
of the VIP / NAXML PROMOTIONS effort.

VFI MIX & VIP / NAXML COMBO The VFI MIX & MATCH is similar to the

MATCH NAXML COMBO concept (buy 1 from list
A, 2 from list B and get a promotion
price).

Non-existent | VIP / NAXML MIX & NAXML MIX & MATCH; sometimes
MATCH referred to as ‘Package Pricing’. Many
customers attempted to use the Deal
feature to configure different price
points based on quantity.

VFI MIX VIP / NAXML ITEM Both are essentially the same thing, lists
LIST of PLUs or Departments for use in
promotion programs.
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Configuring VIP NAXML Mix & Match

Backward Compatibility

Configuration and Back Office software may need to continue to use the data format
for the legacy Verifone Deal data sets. The system will provide a mechanism where
backward compatibility with the old data format is available.

A property file setting “promotions.enableNAXMLDeal’” will tell the Sapphire what
type of document to expect (NAXML document or dealConfig document).

For backward compatibility, the system should be set with
“promotions.enableNAXMLDeal = no.” When the system is set in the backward
compatibility mode, dealConfig documents can be transferred using the “vdealcfg”
and “udealcfg” CGl commands. The information contained in the dealConfig
documents are considered a subset of the data contained in the NAXML Promotions
documents. The data is imported into the new NAXML Promotions database tables.

The system does not have a direct serial port Gemcom option for pushing any
promotions data (NAXML Promotions or Verifone Deal). Pushing Gemcom data sets
requires and update to the Gemcom32 (GemcomXML) program running on the PC
attempting to push the data set. The minimum version of Gemcom32 to accomplish this
is Version 1.08.09.

Verifone Deal Gemcom data sets can be posted to the system using the Gemcom32. The
Verifone Deal data sets for Gemcom are:

e Mix

= Match

e Deptmix
= Mixlink

The Gemcom interface does not provide new data sets for the complete features of the
NAXML Promotions. Also, the existing VFI Deal data sets are not expanded to introduce
any of the new features or limits offered with NAXML Promotions. Verifone Deal data
sets are retained for backward compatibility only.
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Important Considerations for Backward Compatibility

« The “promotions.enableNAXMLDealflag” will not be toggled periodically to

accept data in multiple formats. The expectation is that the configuration data
format will be consistent.

= Do not import any deal settings from SMS by any application that does not support
NAXML Promos into an application that does support NAXML Promos.

« NAXML Promotions and Verifone Deal (legacy) will work on both Sapphire/Ruby
sites and on Sapphire/Topaz sites.

« For sites that use Gemcom data sets to push and configure data, the following
steps must be taken after install to allow legacy deals:

1. Set Sapphire > Sapphire Properties Manager > Configure
promotions.enableNAXMLDeal to [N].

2. Install Gemcom32 version 1.8.9 (or higher) on the PC that the Gemcom calls
are being made from.

3. Configure Gemcoma32 to push promotion data via Ethernet not Serial. For
more information, see the documentation at the Verifone Premier Portal >
Petro Downloads > PC-Based Applications > Gemcom32.

NOTE Failure to do these three steps correctly will cause legacy deal not
to work.
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Configuring with Sapphire Configuration Manager

Before configuring NAXML Deals, ensure all items that qualify for
these automatic discounts are first created in the PLU file “price
book.”

From the Sapphire Configuration Manager, go to: Manager > NAXML Deal.

Sassicn samml@l Fusl Manager  Device Manager  Muintensnce  Nebwork Manager  Report Mansger  Tooks  Window  Help
"

ayment
Merchandize
Restrictions
[Dhea
MU
Touch Screen
PO Security
Reguiter
Menu Keys
Sales

Fuel Tax Exerngpt

| HANMLDeal II
Coupan Family
Heute Accownt

The NAXML Deal window displays.

NAXML Deal

lteen List Maintenance | Combo Maintenance | MixkMatch Maintenance | Eil

Itesens List ID ltemn List

emiD 1 Ak Mew | mmntmalgfg
Descoiption [Minhd aid OJ

List Twpe
& PLU
O Depaitinent

- MinMd Cowp ( L
- Lg Fountamn

» Brand - Mestle Crunch

- Brand - DiPepper =

- Brand - Coke

- Bramd - MEM

- Brand - Frito Lay

- Brand - Gatorade

10 - Brand - Jack Lirks

11 - Brand - Minute baid

12 - Brand - Powerade

13 - Brand - Snapple

21 - MEM Cones F'LL|:| I_ Mndl
15 - JirrgDean Sand
16 - Git Mtn Coffes Add Mew . FRemove
17 « Mirnute Maid OJ e

L 20 = 0L e L P
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[tem List Maintenance Tab

The Item List Maintenance tab defines items participating in the promotion. Item Lists
are of variable size (no fixed sized records).

The Item Lists must be built before any deals can be set up
under the Combo and Mix&Match Maintenance tabs.

Configure an Item List

1. From the NAXML Deal form > select the [Item List Maintenance] tab.

2. Select [Add New] to add a new list.

[tern List 1D

temID |45 Add New

D escription | Cola Products

3. Configure the Item List ID parameters:

Value Description
Iltem List Defines items participating in the promotion.
Item List ID Sets the ID used to locate the appropriate Item List.
Description Set an accurate description for the items contained in
the list.
List Type Sets the item assignments to a PLU or Department List.

= PLU: Allows more control over the items being set
up for the promotion.

e Department: Allows for all the PLUs within the
assigned department to be used in the promotion.
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Assigning a PLU List Type

a.

Select [PLU] as the List Type.

Ibern List IDx

Item List Maintenance | Combo Maintenance | MistMatch Maintenance | ELI

NAXML Deal

Ibesrr List

ltemlD |46

Diescaiption | Cola Products OO000000004024.40

0000000004 06070
Lol 00000000004077/0

BERYEREUEEYS

42 -
44 .
45 -

40 -

- Srickers - [T Delste
- Calwazh

- Pepsi & PK

- Pepsi 12pk

- lee Couporn

- MEM Coupon
- KK Coupon

- MM lce Cream
- O Coupon

- MM Coupon

« MourtainDew
- Black Chery

46 - Cola Products Add Mew | Remove |

Chips
?mfnm PLU- (0000000000408 |1 ModJH
! |

Mounds =

b.

s

NOTE
|

C.

d.

Enter a <PLU> number at the bottom of the Item List section.

A single PLU may exist in multiple Item Lists.

Press [Tab].

- If the entry is valid, a small yellow index card is displayed to the right of
the modifier. Click on the index card to confirm the correct PLU was
selected.

- If the PLU number cannot be validated, a black ‘X’ is displayed to the
right of the modifier.

Click [Add New] to add a new list.
« Remove: Allows a PLU to be deleted from the Item List.

Repeat this procedure until all desired PLUs are included for the promotion.

e.

s

NOTE
|

Select [Save] to accept changes.

Departments and PLUs may not exist in the same Item List.

40



Assigning a Department List Type

a. Select [Department] as the List Type.

NAXML Deal
ist Mas g : i Save
tem List Maintenance | Combo Mantenance I Mt atch Heﬂ:um]
Item List ID — lteen List
temiD  [46 Add New 4-DELI
Description [Cola Products A
List Type
™ Pl 1
I (= Depatment I '
26 - Srickers =~ [ Deets i
27 - Calwash 1
28 - Pepsi & PK,
29 - Pepsi 12pk I
3 -lee Coupon
32 - MM Coupon |
33 - KK Coupon
34 - MM lce Cream 1
37 - Ow Coupon I
36 - MM Coupon
33 - MouritainD ew 1
39 - BlackCheny .
42 - Chips .
44 - Roller Grll Im j
LR 1. CIGARETTES [
40 - Mounds - E:PHEH CIGS - 1PK : EMOE
& - COFFEE
7-MUGS
8- FOUNTAIN -

b. Select the appropriate <Department> from the Department drop down list
located at the bottom of the Item List.

c. Click [Add New].

e Remove: Allows a PLU to be deleted from the Item List.

Repeat this procedure until all desired departments are added to the Items List. Any
Items added to that department are automatically included in the promotion.

d. Select [Save] to accept changes.

NOTE | Departments and PLUs may not exist in the same Item List.
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Combo Maintenance Tab

The Combo Maintenance tab is used to define promotions that allow items from two or
more item lists to be setup to trigger a discount. A particular Combo may contain both

PLU and Department list types.

For example: a “Combo” NAXML deal might require the purchase of a sandwich, a side
and a medium fountain drink for a set price. Configuration would require three lists to
be created, one to list all the sandwiches in the promotion, one to list the sides and

another for the medium fountain drink.

Add a Combo
1. From the NAXML Deal form > select the [Combo Maintenance] tab.

The Combo Maintenance form will display.

Item List Maintenance || Combo Mantenance || MidtMatch Mantenance |
Combao |Dv List Cormba Ibesmn List
Combo D
- g AddNew | | o Mad 00
Descrption  [MRush Promo1 2-MiMdCoup [
StatDateTine  [20120319  ~] [0001 = 4 Brond - el Crunc
) 5 - Brand - DiPeppes
EndDateTime [api5031s =] (2359 — & - Brand - Coke
= T - Brand - MEM
Week day availabily 8 - Brand - Frito Lay
Start Tirme Ered Time 9 - Brand - Galorade
WS | Y s 10 « Brand - Jack Links
|ﬂ&(ﬂ |Uﬂiiﬂ - 11 - Brand - Mirwbe Maic
W M (o000 - foooo = 12 - Brand - Powesade
13-Band - Snapple <
W T (o000 —= |ooon =
W W oo = [oooo = e P
= = bedm Fricing
W1 loao0 = |ooo0 —= & Mew Price
W F o000 = joxon == " Disc by amount
W5 oo = o0 = " Disc by pascant
~
Price by Trgger kem
" Combo
= Coenba ltems
S —
1 ~ [ Delete
2 - MRush Promod =
3 - TGate Promal =
4 - TGate Promo2
5 - EComm Promol
E - EComm Promo2 =

NAXML Deal

Save

16 - Gr Min Coffes
15 - JimmyDean Sand
1 - MirMaid 0.

Bl

Mews Price Iu_m
ltem List Oty [

2. Select [Add New] to create a Combo Deal.
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3. Configure the Combo ID List parameters:

Combo |0 List
Comba I |14 Add New
Description || unch Combo

Start DateTime |2I]1E-E|2-1E ﬂ ||:|B:E||:| =

EndDateTime  [ogg0zze = | |2359 ——

Value Description

Define promotions that allow items from two or more

item lists to be setup to trigger a discount.

Combo ID Sets the ID used to identify and locate the appropriate
Combo Deal.
Description Enter an accurate description for the promotion.
unau An appropriate Combo description should be used as it will appear

on the receipt (i.e. Lunch Combo).

Start Date Time Sets the date and time the promotion starts.

The system allows a promotion with a start date less than its end

NOTE = ) . I
date. Such a promotion is seen by the system as ““inactive.” This is
advantageous when the same promotion runs for a month and then
again several months later. Times are entered in 24 hour format.

End Date Time Sets the date and time the promotion ends.

unju Combos are date and time sensitive. The dates and times drive when

the discount applies.
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4. Configure Week Day Availability parameters:

winei day avalacliy —
Start Time Cnd Time

& [ooon == [T

¥ M [oem = =

T [remn == EGEE

= [ogm [z308

¥ | [oem = e

W F [ogoo = [2z:50

- & |oop 2 [T

Value Description

Week Day Allows a discount to run within certain days and
Availability times during the week.
SMTWTFS Sets the week days of the promotion.
Start Time Sets the begin time of the promotion.
End Time Sets the stop time of the promotion.

5. Configure the Price By parameters:

Price by
f* Combo

" Combo ltems

Value Description
Price By Sets the pricing option.
Combo Sets the price for the Combo as a whole.

This option should be used when the price of the items purchased
together is always the same.

OTE

Combo Items Allows the discount to be configured based on the item
lists.
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Assigning Price by Combo Select [Combo] as the Price By parameter.

Price by Pricing Scheme
{* Combo f* “wWeighted
(" Cormbo Items " Percentage
Price |3_|:||:| Pricrity | medium -
9 - Unig Promal - [~ Delete
10 - Urnig Promo:
11 - LCrewProl2
12-12 =
13- Cand =
a. Select the <Pricing Scheme>.
b. Enter the Combo <Price>.
c. Select the Combo <Priority>.
Value Description
Combo Sets the price for the Combo as a whole.
Priority Allows certain promotions to take precedence over

others that may share the same items (i.e. two
different discounts, same item list).

Price Sets the discounted price of the Combo.

Priority of promotions is particularly useful when
programs give discounts as more items are added in
combination.

For example:

e Promol - Discount for soda and chips (priority =
low)

e Promo2 - Discount for soda, chips, and sandwich
(priority = medium)

* Promo3 - Discount for soda, chips, sandwich, and
salad (priority = high)

Without the ability to set priority, promo 2 and 3 will
never be realized, as the soda and chips will always
form Promol. The Default setting is medium. Any
promotion that does not specifically identify the
priority will be assumed “medium” by the system.

45



Value Description

Pricing Scheme Determines how the discount appears on the

receipt.
Weighted Based on the price of the items.
Percentage Based on the percentage discount field. The total

percentage of all items should equal 100%.

Delete Allows a Combo Deal to be removed.

d. Select all the <Item Lists> that apply.

Conba Ikern List

- Minkdaid OJ - 44 - Baller Giril
- Mintdd Coup 45 - Fountain
- Lag Fountain

- Brand - Mestle Crunc
- Brand - DrPepper >
-Brand - Coke
- Brand - M
- Brand - Frito Lay (L4
- Brand - Gatorade

10 - Brand - Jack Links
11 - Brand - Minute M aic
12 - Brand - Powerade
13 - Brand - Snapple

m

000 ) O LT e D0 P —

Item List Gy 1
e. Click on the [right arrow].
f. Enter the <Item List Qty>.
Value Description

Combo Item List

Item List Quantity | Sets the number of items that must be purchased from
the list to qualify for the discount.

g. Select [Save] to accept changes.
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Assigning Price By Combo Items

a. Select [Combo Items] as the Price by parameter.

Price by
(" Combo

* Combo ltems

Friarity -
9 - niq Prarmal « [ Delete

10 - Unig PromoZ
11 - LCrewPralz2
12-12

13- Cand

b. Select the Combo Items [Priority].

Value Description

Combo Items Allows the discount to be configured based on the

item lists.

Priority Allows certain promotions to take precedence over
others that may share the same items (i.e. two
different discounts, same item list).

Priority of promotions is particularly useful when
programs give discounts as more items are added in
combination.

For example:
* Promol - Discount for soda and chips (priority =
low)
* Promo2 - Discount for soda, chips, and sandwich
(priority = medium)
e Promo3 - Discount for soda, chips, sandwich, and
salad (priority = high)
Without the ability to set priority, promo 2 and 3 will
never be realized, as the soda and chips will always
form Promol. The Default setting is medium. Any
promotion that does not specifically identify the
priority will be assumed “medium” by the system.

Delete Allows a Combo Deal to be removed.
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c. Selectthe <Item List>

that apply Cornbea Ibamn List
; 29 - Pepszi12pk - 44 - Baller Grill
d. Select the [nght H - lece Coupon 45 - Fountain
arrow]. 32 - MM Coupon
33 - kK Coupon
e. Select the <ltem 34 - MM Ice Cream 3
ioi 37 - Cwf Coupan
Pricing> parameter_ 35 - M Coupon
and enter the data in 28 - MountainD e ce
the associated field 33 - BlackCherry
for each Item List. A2 Lhips =
. 45 - Fountain
f. Enter the <Item List 4E - Cola Products -
>
Q(;tg dfor each item ltem Pricing
adaed. (* Mew Price
" Digc by amaount [kem List Clky 1
" Dizc by percent
" Trigger item
Value Description
Item List Determines the number of items that must be
Quantity purchased from the list to qualify for the discount.
Item Pricing Controls the discount distribution for the Combo items.
New Price Assigns a new price to the items in the list for the
Combo.

Disc by amount Discounts a specified amount from the items in the list.

Disc by percent | Discounts a specified percentage from the items in the
list.

Trigger Item Pulls the PLU price without applying a discount to that
item.

g. Select [Save] to accept changes.

After configuring an NAXML Combo, ensure the discount is
tested on the POS. The Combo will appear once the correct
combination of items are entered into the POS.
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NAXML Combo Receipt
The receipt below represents a Combo price by item deal: buy one or more items, get
another item free.

The Combo Deal created above consisted of multiple Item Lists. It was priced so that
when a customer purchased a hot dog from the selected Item List, they receive a free

small fountain drink.

The discount applied is the original price of the small fountain drink ($0.75).

WELCOME TO ABC 123
Clearwater, FL 33765

Description Qty Amount

Hot Dog 1 2.00

Small Fountain 1 0.00
0.75 Dsc -0.73

Subtotal 2.00

Tax 0.00

TOTAL . 2.00

CASH % 2.00

THANK ¥YOU FOR COMING
Please Come Again!

ST # AB123 TILLXIDX DE#1 TRAN® 1010024
C5H: 1 02/16/16 14:06:34
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Mix & Match Maintenance Tab

NAXML Mix&Match Deals, also known as ““package pricing,” allow multiple purchases
from a single Item List (i.e. two or more deals from the same Item List). It prices items
based on quantity thresholds (i.e. as the quantity goes up, it hits a new price point).

Mix&Match requires no special handling on the part of the cashier. As items are added
or removed from the transaction, the system automatically calculates any applicable

discounts. For example: a Mix&Match NAXML Deal might require two for one or three

for a reduced price deal.

Configure Mix&Match

1. From NAXML Deal > select the [Mix&Match Maintenance] tab.

NAXML Deal
Iteem List Mairtenance | Combo Mamisnance  MistMaich Maintenancs | ﬂ
Mix Mastch 1D List Mix Match lbem List and Enirias
Me: Match ID
o 3 Add Hew lemList 5. Brand - Fiito Lay |
Descaiplion  |Frites Proeno Packaging List
statDaeline 120913 | joom = orveFoRsO0 |
POl o1 2 F0R 5 000
EndDateTime  [amzoa19 =] [23s8 =
wieak day avadabily
s o000 = [oom =
M [oooo =  [oomd —=
W1 [oo0 =  [oom —
W [ooo0 == [ocon ==
P [o000 = [oom —= Package Piicing Typs
7 F |II.tIII = |[[I|I| = iTﬂdPﬂkTchp_
s o = oo = Amourt O Package Price

™ Percent 0If Package Prce

B - Giatorade Prome e Quarly |2

T - JLirks Promo

£« Minute Maid Proms Packags Pice [ 000

9 - Powerade Promo
10 - Snapple: Fiomo
11 - MountanlDew 2ter
12 - Black Chiny 2 5

2. Select [Add New] to create mix and match packages.

NOTE | A number of packages can be included for each mix and match
item.
|
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3. Configure the Mix&Match parameters:

ks Match |D List

Wiz Match 1D |3 BN
e
Dezcription

|E|:|Ia Pramo

Start DateTime |2|:|-|5.|:|2.1|3 ﬂ ||:|B:EII:| =

End DateTime |2|:|-| E-02-24 ﬂ |23:EE| =

Value

Mix&Match

Description

Allows multiple purchases from a single Item List.

Mix&Match ID Sets the number used to locate the appropriate
Mix&Match.
Description Enter an accurate description for the promotion.

,

HOTE

An appropriate Combo description should be used as it will appear

on the receipt (i.e. Lunch Combo).

Start Date Time

Sets the date and time the promotion starts.

HOTE

The system allows a promotion with a start date less than its end

date. Such a promotion is seen by the system as ““inactive.” This is
advantageous when the same promotion runs for a month and then
again several months later. Times are entered in 24 hour format.

End Date Time

Sets the date and time the promotion ends
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4. Configure the Week day Availablity.

Wwheske day avalabiliy

s [ooon = [oon =
v o200 = |23R9  —
W T [ogon = [2359 =
¥ W [ozo0 = B
W T [ogon == [2359 —=
¥ F o0 = [BE —=
s [ooon = [opon =

Value Description

Week Day

Availability

Allows a discount to run within certain days and times
during the week.

SMTWTFS Sets the week days of the promotion.
Start Time Sets the begin time of the promotion.
End Time Sets the stop time of the promotion.

,

HOTE

Combos are date and time sensitive. The dates and times drive when

the discount applies.

5. Select the <Item List> to configure the discount.

6. Select [Add New] to enter in the pricing scheme.

Mix Match Item List and E nines

lemList |45 . Cola Products =
Packasging List

QTY 2 FOR 2.750
AddNew | faTv'3FOR 4,000

ATy & FOR 1.000 OFF Package Prce

Package Ficing Type
* Tolal Package Price

" Amount Off Package Pice
" Peicent Off Package Prica

Quantily [
Package Price (2750
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7. Configure the Package Pricing Type:

Value Description

Package Pricing  Allows different pricing schemes to be applied to the

Type Item List.

Total Package Sets the total price for the purchase.
Price
Amount off Sets the amount taken off the items when purchased.

Package Price

Percent Off Discounts the package deal by a set percentage.
Package Price

Quantity Determines how many of the items must be purchased
to qualify for the discount.

Package Price Assigns the package price.

,

ware  Mix&Match can have up to 10 different Mix&Match Unit pricing

points per program. It prices items based on quantity thresholds
(i.e. as the quantity goes up, it hits a new price point).

If more package schemes exists for the selected Item List, click [Add New], enter the
guantity and select the pricing information.

8. Select [Save] to accept changes.

After configuring the NAXML Mix&Match Deal, ensure the

discount is tested on the POS. Enter the discounted items; the

Mix&Match Deal will trigger when the quantity of the item
specified in the list is reached.
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NAXML Mix&Match Receipt

The receipt below represents a Mix&Match deal - buy X items: discount total of items
by amount.

The Cola Promo created above consists of a single Item List. It is priced so that when a
customer buys cola from the Item List, they will receive $0.25 off when buying two,
$0.50 off when buying three, and $1.00 off when buying four.

For instance, get $0.25 off when two colas are purchased.

WELCOME TO ABC 123
Clearwater, FL 33765

Description Qty Amount

Cola 1 1.38
1.50 Dsc -0.12

Cherry Cola 1 1.37
1.50 Dsc -0.13

Subtotal 2.75

~ Tax 0.00

TOTAL 2.75

CASH § 275

THANK ¥OU FOR COMING
Please Come Again!

ET # AB123 TILLXIX DE#1 TRAN# 1010033
C5H: 1 02/16/16 16:07:45
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The discount goes to $0.50 when three colas are purchased.

WELCOMETO ABC 123
Clearwater, FL 33765

Description Qty Amount

Cola 1 134
1.50 Dsc -0.16

Cherry Cola 1 133
150 Dec -0.17

Diet Cola 1 1.33
1.50 Dsc -0.17

Subtotal 4.00

Tax 0.00

TOTAL 4.00

CASH § 4.00

THANK YOU FOR COMING
Please Come Again!

5T £ AB123 TILLXX3X DRE&#1 TRAN# 1010034
C5H: 1 02/16/16  16:08:00
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The discount goes to $1.00 off when four colas are purchased.

WELCOMETO ABC123
Clearwater, FL 33765

Description Qty Amount

Cola 1 1.25
150 Dsc -0.25

Cherry Cola 1 1.25
150 Dec -0.25

Diet Cola 1 1.25
150 Dsc -0.25

Caffine Free Cola 1 1.25
150 Dec -0.25

Subtotal 5.00

Tax 0.00

TOTAL 5.00

CASH § 4.00

THANK ¥YOU FOR COMING
Please Come Again!

5T # AB123 TILL XX DE#1 TERAN# 1010035
CEH: 1 02/16/16 16:10:18
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Using VIP NAXML Mix & Match

Examples of Promotion Types

1.

10.

Combo - price by Combo: buy X items for a set price, distribute weighted. For
instance, buy one candy bar and get the second candy bar free. The Combo price is
set to the cost of one candy bar.

Combo - price by Combo: buy X from A, Y from B, distribute weighted. For instance,
a breakfast deal can be programmed to buy a pint of milk or an orange juice and
any breakfast pastry for $1.99.

Combo - price by Combo: buy X from A, Y from B, distribute percentage. For
instance, a lunch deal can be programmed to buy any sandwich, chips and fountain
drink for $4.00.

Combo - price by item: buy X items, each item given a new price. For instance, a
drink is $1.89 regular price, or two for $3.00. The program is set up to cover the
two for $3.00 deal.

Combo - price by item: buy X from A, Y from B, new prices for all items. For
instance, a lunch deal can be programmed where any sandwich is $3.00, any bag of
chips is $0.50, and any 200z fountain drink is $0.50.

Combo - price by item: buy one or more items, get another item at a new price. For
instance, give a bottle opener can be programmed at a new price of $0.25 with any
beer or wine cooler purchase.

Combo - price by item: buy one or more items, get another item discounted by
amount.

= Example #1: buy item A and receive a discount off the original price, e.g., a
dollar off the price of any sandwich.

= Example #2: buy one or more items, get another item at discounted, e.g., buy
a roller grill item and get a 200z Soda for $0.75 off.

Combo - price by item: buy one or more items, get another item discounted by
percent.

= Example #1: buy item A and receive a percentage off the original price, e.g.,
20% off the price of any fountain drink.

= Example #2: buy one or more items, get another item at discounted, e.g., buy
a roller grill item and get a 200z Soda for 50% off.

Combo - price by item: buy one or more items, get another item free. For instance,
buy a premium carton of cigarettes and get a lighter free.

Mix&Match - buy X items: new package price. For instance, buy one item at the
regular price, buy “x quantity for a special price or buy *y”” for another special
price. A Mix&Match deal an be programmed to buy one 1 candy bar for $1.00, two
candy bars for $1.75 and three candy bars for $2.30.
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11. Mix&Match - buy X items: discount total of items by amount. For instance, when
buying candy bars, get $0.25 off when two are purchased. The discount goes to
$0.50 when three are purchased, and $1.00 off when four are purchased.

12. Mix&Match - buy X items: discount total of items by a percentage. For instance,
when buying candy bars, get 10% off when two are purchased. The discount goes to
20% when three are purchased, and 30% off when four are purchased.

#
NOTE

Mix&Match can have up to 10 different Mix&Match Unit pricing
points per program.

Transactions

VIP (Enhanced Mix & Match or NAXML Deal) require no special handling on the part of
the cashier. As items are added or removed from the transaction, the system
automatically calculates any applicable discounts.

Item refunds involved in a Verifone Mix & Match deals are subject to store policies and
procedures.

The deals are formed the following ways:

= For each line item entered, sales processing attempts to form a NAXML Mix &
Match. If a match is not found, then a Combo match is attempted.

= For each line item, sales processing checks the PLU Item Lists associated with the
line item and attempts to form a match. If a match is not found, it will check the
department Item Lists and attempt to form a match.

* Once a NAXML Combo match is made, if additional items are entered, and a
higher priority Combo will be attempted.

< NAXML Mix & Match transactions always determine a discount based on quantity.
Therefore, Mix & Match items are added or removed when a better buy is found.

= When a Promotion is made, the Topaz will display the discount by name in the Tax
and Total frame. If more than one discount is present in the system, the total of
all discounts will be listed under the title “DISCOUNTS.”
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Reporting

Deal Report

The Deal Flash Report calculates all the Combo and Mix&Match sales that occur from
the beginning of the current period up to the time the Flash Report prints.

This report shows Combo and Mix&Match sales for each NAXML promotion.

DEAL REPORT

COMBO DEALS

C# DESCRIPTION

#CUST $COMBOS TOTAL SALES

01 SANDWICH
5 5 10.00 Sample Deal Report
(The number of
MIX-W-MATCH DEALS comboa and mix-n-

ME DESCRIPTION matches sold)
$CUST $MATCHES TOTAL SALES
Q1 LUNCH

3 3 9.00

8 8 19.00

Report Details:
e TITLE: DEAL REPORT

« COMBO DEALS:
- C#: Combo number as it appears in the Deal File.
- DESCRIPTION: Name of the Combo Deal as it appears in the Deal File.

- #CUST: Number of customers who purchased the item deals (individual
transactions).

- #COMBOS: Number of Combos Deals sold.
- TOTAL SALES: Combo Deal total sales in dollars.
e MIX-N-MATCH DEALS:
- M#: Match number as it appears in the Match File.
- DESCRIPTION: Name of the match as it appears in the Match File.

- #CUST: Number of customers who purchased the deals (individual
transactions).

- #MATCHES: Number of matches sold.
- TOTAL SALES: Mix&Match Deals total sales in dollars.
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Summary Report

The Summary Report updates the Discounts part of the “MEMO ITEMS” section to show
the NAXML Promotional Discounts.

SUMMARY REPORT
REGISTER # 1 STMMARY
————————————— MEMO ITEMS ——————————————
$ITEMS 44
$§CUSTCMERS 30
$NO-SALES 1
$LOGIN OVERRIDES g
DISCOUNTS & 7.41
ERR/CORRECTS 1 2.54
VOID LINES 1 0.69 _
VOID TICRETS (+) 1 1.25 MEMO ITEMS
vOID TICEETS (-) 2 6.00
SUSPENDED 2 3.39
SUSPEND/VOID 1 .63
UNSETTLED SUSPENDS 1 2.08
$§SAFE DROP CANCELS 1
UNSOLD PRICE CHECES 1 1.00
PAY IN
01. 23 $13.31
PAY OUT
o1. £15 £ 15.75

Report Details:
e TITLE: SUMMARY REPORT

« REGISTER #: Identifies the register the Summary Report is generated.

< MEMO ITEMS: Various transaction-related items that either do not affect totals or
have already been counted in totals.

- # ITEMS: Quantity of items sold.

- # CUSTOMERS: Number of customers who purchased the item (individual
transactions).

- # NO-SALES: Number of times the [NO SALE] key was utilized.
- # LOGIN OVERRIDES: Number of times login overrides were allowed.
- DISCOUNTS: Number of times and total amount of discounts applied.
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- ERR/CORRECTS: Number of times and total amount caused by using the
[ERROR CORR] key.

- VOID LINES: Number of times and total amount caused by using the [VOID
LINE] key.

- VOID TICKETS: Number of times and total amount caused by using the [VOID
TICKET] key.

- SUSPENDED: Number of times and total amount of suspended transactions.

- SUSPENDED / VOID: Number of times and total amount of suspended
transactions that are voided rather than settled.

- UNSETTLED SUSPENDS: Number and amount of transactions that are
suspended at the time a period is closed.

- # SAFE DROP CANCELS: Number of times a Safe Drop operation is cancelled.

- UNSOLD PRICE CHECKS: Number and amount of items that are price checked,
but not sold.

- PAY IN: Each pay in made, its reference number, and the amount paid in.
- PAY OUT: Each pay out made, its reference number, and the amount paid out.
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PLU Report

The PLU Report uses the indicator “M” for NAXML Promotions in the RC (Reason code)
field of the report. The “PRICE TOT-SALES” field contains the discounted price.

PLU REPORT
PLU NUMBER DESCRIPTION
CUST ITEMS FRICE TOT-SALES RC
sgnpg Sample PLU
________________________________________ Report for
000000000001/000 Premier Coffee All PILUs
1 1.00 86.36 86.36 M
TB.51%
000000000002/000 Premier Mug
1 2.00 7.50 15.00 M
1 1.00 B.o64 B8.64 M
2 3.00 23.64
21.45%
TOTAL ITEMS SOLD: 4.00
TOTAL SALES: 110.00
% OF TOTAL SALES: 100.00%

Report Details:
e TITLE: PLU REPORT

« PLU NUMBER: Identifies the product as it appears in the PLU File.

e DESCRIPTION: Description of the product as it appears in the PLU File.

e CUST: Number of customers who purchased the item (individual transactions).
e ITEMS: Quantity of the items sold.

= PRICE: Price of the item.

* TOT-SALES: Total amount collected for item sales.

< RC: Reason code identifies the method used to change the price of an item.
= % SALES: Percent of total sales that the items represent.

e TOTAL ITEMS SOLD: Total number of items sold.

» TOTAL SALES: Total amount of item sales.

* % OF TOTAL SALES: Percent of total item sales.
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Department Report

In the Department Report, the NAXML promotional discount is indicated below:

DEPARTMENT REPORT
DEPT# DESCRIPTION CUST ITEMS %0F SALES

GROSS REFUNDSE DISCOUNTS NET SALES
9995 TEST A DEPT 2 4 .00 100.00%

130.00 0.00 20.00 110.00 Sample
________________________________________ Department
NEG DEFPTS 0.00 Report for All

0.00 0.00 0.00 0.00 Departments
OTHER DEPTS 4 .00

130.00 0.00 20.00 110.00
TOTAL 4.00 100.00%

130.00 0.00 20.00 110.00

Report Details:
e TITLE: DEPARTMENT REPORT

 DEPARTMENT #: Identifies the item as it appears in the Department File.

« DESCRIPTION: Description of the item as it appears in the Department File.

e CUST: Number of customers who purchased the item (individual transactions).
= ITEMS: Item quantity sold.

= % SALES: Percent of total sales this department represents. To find this number,
use the following formula: Total Department Sales + Total sales of this item.

= GROSS: Total amount collected for sales of a department.

= REFUNDS: Total amount refunded for items returned in a department.
< DISCOUNTS: Total amount discounted for items sold in a department.
* NET SALES: Total amount of items sold in a department.

 NEG DEPTS: Totals for negative department sales.

» OTHER DEPTS: Totals for other department sales.

e TOTAL: Totals for each category in the report except number of customers.
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Cashier Report

The Cashier Report contains the NAXML promotional discount information in the
Discounts field of “MEMO ITEMS™.

CASHIER REPORT

REG# 01 CASHIER #01 JO MARCH
RCPTS: 056-0£84 TOT=030 ACT=030
COPEN CASHIER 03/25/02 10:43
CLOSE CASHIEER 03/25/02 11:45

Report Header

————————————— MEMO ITEMS --—-====——===—
frmaus 44
§CUSTOMERS 30
fNO=-8A1FS 1
fLOGIN OVERRIDES &
DISCOUNTS & T.41
ERR/CORRECTS i 2,54
VoID LINES 1 0,869
WoID TICEETS (+) 1 1.25 MEMO ITEMS
V2ID TICEETS (=) 2 & .00
SUSPENDED 2 3.39
SUSPEND/VOID 1 0.65
UNSEZTTLED SUSFENDS 1 2,08
#5AFE DROP CANCELS i
UNSOLD PRICE CHECES 1 1.00
PAY IN
oL. £23 5 13.31
PAY O0OT
O1. £15 5 15.75

Report Details:
e TITLE: CASHIER REPORT
« REG #: Identifies the register for which the Cashier Report was generated.
e CASHIER #: ID and name of the employee who used the register.
e RCPTS: Beginning and ending receipt numbers issued during the cashier period.

= OPEN CASHIER: Date and time this cashier started using the register.
- MM/DD/YY: Date in month, date year format.
- HH:MM: Time in hour and minutes.
e CLOSE CASHIER: Date and time this register was closed.
- MM/DD/YY: Date in month, date year format.
- HH:MM: Time in hour and minutes.
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< MEMO ITEMS: Various transaction-related items have happened but they either do
not affect totals or have already been counted in totals.

- # ITEMS: Quantity of items sold.

- # CUSTOMERS: Number of customers who purchased the item (individual
transactions).

- # NO-SALES: Number of times the [NO SALE] key has been pressed.
- # LOGIN OVERRIDES: Number of times a login override was allowed.
- DISCOUNTS: Number of times and total amount of discounts.

- ERR/CORRECTS: Number of times and total amount caused by using the
[ERROR CORR] key.

- VOID LINES: Number of times and total amount caused by using the [VOID
LINE] key.

- VOID TICKETS: Number of times and total amount caused by using the [VOID
TICKET] key. This includes a line for positive amounts and a line for negative
amounts.

- SUSPENDED: Number of times and total amount of suspended transactions.

- SUSPENDED / VOID: Number of times and total amount of suspended
transactions that were voided rather than settled.

- UNSETTLED SUSPENDS: Number and amount of transactions suspended at the
time a period is closed.

- # SAFE DROP CANCELS: Number of times a Safe Drop operation is cancelled.

- UNSOLD PRICE CHECKS: Number and amount of items that were price
checked, but were not sold.

- PAY IN: Each pay in made, its reference number, and the amount paid in.
- PAY OUT: Each pay out made, it’s reference number, and the amount paid out.
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